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Shadow phenomenon is based on space image competition between different 
tourism destinations. The higher rank of tourism resources of a tourism destination, or 
with more distinctive features, greater effect of tourism products, more highly market 
competitive, the more prominent the tourism image will be, and thus shadow the 
images of other tourism destinations, which will become “shadow tourist 
destinations”. The shadow phenomenon exists objectively among tourism destinations, 
and exists broadly among a large number of tourist areas in our country. Today, the 
tourism image has become a very critical factor of a tourism destination for attracting 
tourists. For the shadow tourist destination, the study of how to optimize its image in 
the shadow of outstanding tourism destinations, and get rid of the shadow, becomes 
an important part of tourism development. 
In the hope of enrich the theories of shadow tourist destinations, tourism 
destination image and regional tourism development, and giving some instruction on 
the development of China’s shadow tourist destinations, this paper elaborates on the 
optimization of the tourism image of shadow tourist destinations. Based on the studies 
of relative literature both home and abroad, using theories of competitive advantage, 
tourists’ perception selectivity, image Defilation and Image Superposition, in the light 
of systematic analysis concept, this paper offers a discussion of the destination image 
formation process, the internal mechanism of the tourism image of shadow tourist 
destinations, the main influencing factors and different spatial scales, presents a 
tourism image optimization model of shadow tourist destinations, that is, on the basis 
of a comprehensive analysis of various factors like the current tourism image of a 
shadow tourist destination, its tourism resources and resource features, target market, 
etc. position the image of a shadow destination using appropriate methods, forming 
the image system with three levels including the overall image, the main image and 
the segment image, and then take tourism product as a vehicle for explicit image and 
sensory image and artistic conception image as the explicit form of tourism image, 
use various promotion ways flexibly to promote the tourism image in the different 
stages of tourism activities, thus form an image optimization model with three levels 
including image positioning, image explicating and image promoting. This paper 
provides Zhou Shan, a tourist destination with high rank of tourism resource but in the 
shadow area, as a case study.  
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